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Chairman
Anglo American plc
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Honorary Chairman
Lafarge

Cyril Ramaphosa
Executive Chairman
Shanduka Group

Peter Sands
Group Chief Executive
Standard Chartered plc

President and CEO
Richard Holbrooke

Executive Director
John Tedstrom, Ph.D.

CORPORATE ADVISORY BOARD
Sir Richard Branson
Virgin Group of Companies

Richard T. Clark
Merck & Co., Inc.

Andrew Witty
GlaxoSmithKline plc

Rajat Gupta
McKinsey & Company

William Haseltine
Haseltine & Associates

E. Neville Isdell
The Coca-Cola Company

Christopher J. Kirubi
Haco Industries

Jonathan Klein
Getty Images

Anne Lauvergeon
AREVA Group

Victor Pinchuk
EastOne LLC

Richard Plepler
HBO

Peter Robertson
Chevron Corporation

William H. Roedy
MTV Networks International

Juergen E. Schrempp
Daimler AG (ret.)

David Stern
National Basketball Association (NBA)

Ratan N. Tata
Tata Iron & Steel Co. Ltd

Jean-François van Boxmeer
Heineken N.V.

Charles Zhang
SOHU.com Inc.

Legal Counsel
Simpson Thacher & Bartlett

BOARD OF DIRECTORS
GBC MEMBER COMPANIES
AFRICA
Access Bank plc (Nigeria)
AFA Botswana
AfricaCommerce.Com Ltd (Kenya)
AngloGold Ashanti (South Africa)
Bidco Oil Refineries Limited

(Kenya)
Cimpogest (Mozambique)
De Beers (South Africa)
Debswana (Botswana)
Discovery Health (South Africa)
Dow Southern Africa (South Africa)
Eskom (South Africa)
FirstRand Bank (South Africa)
Global Satellite Telematice (Kenya)
Haco Industries Ltd (Kenya)
Impala Platinum (South Africa)
Independent Newspapers (Pty)

Limited (South Africa)
Kenya Kazi Services Limited

(Kenya)
Metropolitan (South Africa)
Micato Safaris (Kenya)
Old Mutual (South Africa)
Power Technics (Kenya)
Royal Bafokeng Holdings (South

Africa)
Sappi Ltd (South Africa)
Shanduka Group (South Africa)
Standard Bank (South Africa)
Telkom SA (South Africa)
Thanda Private Game Reserve (Pty)

Ltd. (South Africa)

AMERICAS
Abbott (USA)
Accenture (Bermuda)
AEA Investors (USA)
AIG Travel Guard (USA)
Altria (USA)
American Express Company (USA)
American International Group

(USA)
APCO Worldwide (USA)
Barrick Gold Corporation (Canada)
BD (Becton, Dickinson and

Company) (USA)
Beckman Coulter, Inc. (USA)
Black Entertainment Television

(BET) (USA)
Bloomberg LP (USA)
BMO Financial Group (Canada)
Booz & Company (USA)
The Brink’s Company (USA)
Bristol-Myers Squibb (USA)

Calypte Biomedical Corporation
(USA)

Canadian Imperial Bank of
Commerce (Canada)

The Carlyle Group (USA)
CBS Corporation (USA)
Chembio Diagnostic Systems (USA)
Chevron Corporation (USA)
The Cisneros Group of Companies

(USA)
Citigroup (USA)
Civicom, Inc. (USA)
The Coca-Cola Company (USA)
Colgate-Palmolive Company (USA)
Companhia Vale do Rio Doce (Vale)

(Brazil)
Dell (USA)
Deloitte (USA)
Discovery Communications, LLC

(USA)
Edelman (USA)
Eli Lilly and Company (USA)
Estée Lauder Companies (USA)
Exxon Mobil Corporation (USA)
FedEx Corporation (USA)
Gap Inc. (USA)
General Motors (USA)
Gerson Lehrman Group (USA)
Getty Images (USA)
Global Technology Investments

(USA)
The Goldman Sachs Group, Inc.

(USA)
Google, Inc. (USA)
Hampshire Hotels and Resorts

(USA)
Harman International Industries

(USA)
Haseltine Global Health (USA)
Hawthorn Capital Inc. (USA)
Hema Diagnostic Systems (HDS)

(USA)
Home Box Office (HBO) (USA)
IAC/InterActiveCorp (USA)
Indigo Books & Music Inc. (Canada)
InterMedia Partners VII (USA)
JG Black Book of Travel (USA)
JN-International Medical Corp.

(USA)
Johnson & Johnson (USA)
Kerzner International (USA)
Kohlberg Kravis Roberts & Co.

(USA)
Lehman Brothers Inc. (USA)
Levi Strauss & Co. (USA)
M·A·C Cosmetics (USA)
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Magna International Inc. (Canada)
Marathon Oil Company (USA)
McKinsey & Company (USA)
Merck & Co., Inc. (USA)
Merrill Lynch & Co., Inc. (USA)
Morgan Stanley (USA)
National Basketball Association

(NBA) (USA)
National Football League (NFL)

(USA)
Newmont Mining Corporation (USA)
News Corporation (USA)
Nike, Inc. (USA)
NYSE Euronext, Inc. (USA)
Ogilvy Public Relations Worldwide

(USA)
OraSure Technologies (USA)
PepsiCo (USA)
Perseus LLC (USA)
Pfizer Inc. (USA)
Playboy Enterprises Inc. (USA)
Power Corporation of Canada
PricewaterhouseCoopers (USA)
RealNetworks, Inc. (USA)
ResourceLinC.Com (USA)
Ripplewood Holdings, LLC (USA)
The Ritz-Carlton Hotel Company,

LLC (USA)
Royal Bank of Canada
Russell Reynolds Associates
Schering-Plough Corporation (USA)
Scotiabank Group (Canada)
Simpson, Thacher & Bartlett (USA)
Sun Life Financial (Canada)
TD Bank Financial Group (Canada)
Tyco International Ltd (USA)
UPS (USA)
U.S. Chamber of Commerce (USA)
VH1 (USA)
Viacom International (USA)
Wal-Mart Stores, Inc. (USA)
The Washington Times (USA)
Yahoo! Inc. (USA)

ASIA / PACIFIC
Avexa (Australia)
Bajaj Auto (India)
BHP Billiton (Australia)
China Northeast General

Pharmaceutical Factory (China)
Gobon-Guilin Latex Manufactory

(China)
GS Caltex Corporation (Korea)
Horizon Research Group (China)
Lancaster Holding (Kazakhstan)

Luckystar (China)
Mylan and Matrix Laboratories

Limited (India)
Modicare (India)
Premier Medical Corporation (India)
Qingdao Double Butterfly Group Co.

(China)
Ranbaxy (India)
RPG Enterprises (India)
RRR Industries (India)
Shanghai Desano Pharmaceuticals

Holding Company Limited
(China)

Shunya (China)
SOHU.com (China)
SRF Ltd (India)
STAR (Hong Kong)
Sumitomo Chemical (Japan)
Tata Iron & Steel Co. Ltd (India)
ZMQ Software Systems (India)

EUROPE
XXI Century Investments (Ukraine)
Accor (France)
Anglo American plc (UK)
AREVA Group (France)
AstraZeneca (UK)
Axios (Ireland)
BBC World Service Trust (UK)
Bayer AG (Germany)
BG Group (UK)
bioMérieux (France)
Bionor Immuno (Norway)
BMW Group (Germany)
Boehringer Ingelheim (Germany)
BP (UK)
British American Tobacco (UK)
Coca-Cola Hellenic Bottling

Company S.A. (Greece)
Consolidated Contractors

International Company S.A.L.
(CCC) (Greece)

CTC Media, Inc. (Russia)
Daimler AG (Germany)
Deutsche Post World Net (Germany)
DHL Worldwide (Belgium)
Diageo (UK)
EastOne LLC (Ukraine)
EDUN (Ireland)
Eni SpA (Italy)
Enka (Turkey)
Fiat Group (Italy)
Generation Investment

Management LLP (UK)
GlaxoSmithKline (UK)

Golden Telecom (Russia)
Heineken N.V. (Netherlands)
HSBC (UK)
Imperial Tobacco Group (UK)
Industrial Union of Donbass

Corporation (Ukraine)
Intesa Sanpaolo (Italy)
Koç (Turkey)
Lafarge (France)
L’Oréal (France)
Mota-Engil, Sgps, S A (Portugal)
MTV Networks International (UK)
Nokia Corporation (Finland)
Novartis (Switzerland)
Pearson plc (UK)
Pirelli & C. SpA (Italy)
Publicis (France)
R.K.C. (Ukraine)
Renaissance Capital (Russia)
Reuters (UK)
Rio Tinto (UK)
Robert Bosch (Germany)
Royal Dutch Shell plc (Netherlands)
Sabanci Holding (Turkey)
SABMiller (UK)
Sanofi-Aventis (France)
Siemens (Germany)
Solvay (Belgium)
SSL International plc (UK)
Standard Chartered Bank (UK)
StatOil ASA (Norway)
SUEZ (France)
Syngenta Crop Protection AG

(Switzerland)
System Capital Management

(Ukraine)
Times Media Group (UK)
TNK-BP (Russia)
Total (France)
Trinity Biotech, Plc (Ireland)
TV5 (France)
Unilever (Netherlands/UK)
Veolia Environment (France)
Vestergaard Frandsen Inc.

(Switzerland)
Virgin (UK)
Volkswagen (Germany)
Vostok-Service (Russia)
Xstrata (Switzerland)
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THE WHY AND HOW OF BUSINESS ACTION
CONTINUED FROM PAGE 20 So now moral imperatives and business imperatives are

nearly one and the same. The link between commerce
and social well-being now goes well beyond philanthropy
or brand-building as it’s traditionally thought of.

Historically, businesses that adapt thrive and those who
don’t experience a slow death. The economic imperatives
will play a major role in finally enabling us to win the fight
against HIV/AIDS, TB, and malaria. How’s that for busi-
ness benefit?

population: women and girls. Ten companies’ best
practices were recently featured in GBC’s first ever case
study publication on business interventions addressing
the feminization of HIV/AIDS. Though the winning and
commended companies in the new awards category for
programs focusing on women and girls represent the
best of business engagement, it is telling that many of
the winners from other categories have also successful-
ly integrated measures to address women and girls—
including programs to address prevention of mother-to-
child transmission of HIV (PMTCT), family planning
and domestic abuse.

Through its partnership with the NGO moth-
ers2mothers, Johnson and Johnson, the winner in this
new category, has helped to integrate PMTCT into
existing healthcare facilities throughout Africa. Levi
Strauss & Co.’s commended program illustrates what is
possible when an international corporation engages its
supply chain, targeting female migrant workers at its
factories in China. Sandvik Mining and Construction
was also commended for its work to empower women
and girls in the community by establishing member-
driven Women’s Clubs around its operations in Zambia.

GBC’s Awards for Business Excellence are earned by
companies that have demonstrated extraordinary com-
mitments, actions, and results. These companies’ expe-
riences are the perfect lens with which to view the state
of business action and the direction of private sector
engagement.

The Awards give us the opportunity not only to con-
gratulate the winners, but to learn from them. Business
action on HIV/AIDS, TB and malaria has come a long
way since the Coalition was founded seven years ago—
the private sector fight is maturing. But we are far from
the end of the road. To defeat these diseases will
require increased action by all players, scaled-up part-
nerships and fresh ideas and perspectives.

The business fight is continually developing. These
winning and commended companies represent the
leading edge in that maturation.

MATURING OF BUSINESS ACTION
CONTINUED FROM PAGE 24

approach will produce sustainability writ large. It will cre-
ate sustainability for people and the planet, for the out-
reach and treatment programs themselves, and for com-
panies. Let’s look at each of those. First, people get eco-
nomically empowered, become masters of their own fate,
stay healthy, get educated, create social and economic
stability, and then a couple of billion people will also be in
a position to contribute to the environmental sustainabili-
ty already being pursued by the private sector. Second,
programs that now are only as sustainable as the stream
of philanthropy that supports them will take on new life by
becoming part of the core corporate strategy. Third, the
very survival and sustainability of companies themselves
are dependent on this approach. Businesses that miss the
boat with the poor and emerging markets will not last.

Here’s one example of how business opportunity and the
well-being of poor people are intertwined. This is not
about a multinational, but the lessons and potential for
any multinational are clear. Grameen Telecom has a net-
work of “phone ladies” in rural India. Those indigenous
phone ladies are driving product innovation based on
what the poor villagers decided would improve their lives.
The right kind of communications can give people access
to economic opportunity, health services, and also just
convenience and satisfaction that people in developed
countries get as a birthright. Of course, the services are
not typical phone-company offerings, and they are deliv-
ered through unconventional structures, not traditional
multinational approaches. In the process of creating and
delivering these products, the phone ladies are becoming
economically empowered—which, as we know, is itself an
important means of fighting AIDS.

What other markets are out there that a pharmaceutical,
for example, might find if it became indigenous? Pharma
would likely identify previously unknown needs that the
villagers have, but currently have no way of fulfilling. The
companies would have to adjust their product develop-
ment, distribution, and pricing mindset. But this kind of
innovation could, quite possibly, produce further break-
throughs in, say, the delivery of treatments for HIV/AIDS,
tuberculosis, and malaria. Resulting profits would also
support the sustainability of the generous and important
discount drug-pricing programs that many companies
have put into place.

There’s another type of business benefit. “Smart mobs”
are stepping into the vacuum of oversight that’s out of
reach of national governments in a global economy. They
have become monitor and enforcer of social and environ-
mental standards. Businesses are increasingly required
to be social as well as commercial operations, and their
brands will have little value in the markets of the future if
they don’t comply with that “regulation” now.



Gerald T. McCaughey, President and CEO

Access Bank Plc
“Access Bank as a socially responsible corporate citizen is proud to identify
with the Global Business Coalition’s objectives to eradicate the triple
pandemic of HIV/AIDS, tuberculosis and malaria which currently ravage
humanity. Being aware of the enormous social and economic drawbacks
these diseases induce for businesses, families and nations, we find a
convergence in our collective objectives for effective and successful
intervention.”

HQ Location: Nigeria
Industry: Financial Services
Website: www.accessbankplc.com

AngloGold Ashanti
About: AngloGold Ashanti, one of the world’s leading gold producers, has a
portfolio of long-life, relatively low-cost assets with a variety of ore body types
in key gold-producing regions around the world. AngloGold Ashanti
produced 5.5 million ounces of gold in 2007—an estimated 7 percent of global
production—making it the third largest producer in the world.

HQ Location: South Africa
Industry: Metals and Mining
Website: www.anglogold.com

The Carlyle Group
About: Established in 1987, The Carlyle Group is a private global investment
firm that originates, structures and acts as lead equity investor in
management-led buyouts, strategic minority equity investments, equity private
placements, consolidations and buildups, and growth capital financings. The
Carlyle Group is one of the world’s largest private equity firms, with more
than $81.1 billion under management.

HQ Location: United States
Industry: Financial Services
Website: www.carlyle.com

Canadian Imperial Bank of Commerce (CIBC)
“CIBC is honored to become a member of GBC and join in its efforts to combat
HIV/AIDS, tuberculosis and malaria. CIBC is committed to supporting causes
that matter to our clients, our employees and our communities. These
diseases know no boundaries and impact lives all around the world. We are
pleased to join this coalition of businesses working on this issue.”

HQ Location: Canada
Industry: Financial Services
Website: www.cibc.com

Aiagboje Aig-Imoukhuede, CEO
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The Coalition welcomes the companies that have joined us in the last year



John Hendricks, Founder and Chairman

Sidney Taurel, Chairman of the Board

CTC Media
About: Our company is one of the largest commercial television broadcasters
in Russia that airs targeted entertainment programming. We operate
two networks, the CTC Network and the Domashny Network, which reach
approximately 100 million and 57 million people in Russia, respectively.
Although still a young business, we are recognized as a market innovator and
we have established our reputation as one of Russia’s leading independent
TV networks.

HQ Location: Russia
Industry: Media/Entertainment
Website: http://www.ctcmedia.ru

Discovery Communications, LLC
“Discovery Communications’ commitment to informing and educating people
on issues that affect their everyday lives has been core to our mission since
Discovery Channel debuted in 1985. We look forward to working with GBC,
its member companies and its partners to leverage our resources and
competencies in the fight against HIV/AIDS, tuberculosis and malaria.”

HQ Location: United States
Industry: Media/Entertainment
Website: www.discoverycommunications.com

Eli Lilly and Company
“Through our partnership to fight the global threat of multidrug-resistant
tuberculosis, Eli Lilly and Company appreciates the critical importance of
businesses, international organizations and health care professionals working
together to provide the resources and expertise necessary to effectively prevent
and treat this deadly pandemic. Lilly is honoured to be among the esteemed
organizations recognized by the Global Business Coalition with the 2007
Tuberculosis Award for Business Excellence. We share this distinction with our
partners also committed to stop the spread of MDR-TB.”

HQ Location: United States
Industry: Biotechnology/Pharmaceuticals
Website: www.lilly.com

GS Caltex Corporation
About: Over the past 40 years, GS Caltex, which aims to be a total energy
service leader, has been pushing to not only perform in the petroleum and
petrochemical businesses, but also to diversify its energy business, thus
leading the energy industry. Furthermore, GS Caltex has expanded its business
areas into city gas, LNG, electric power, exploration & production,
convenience retail, e-business, New and Renewable Energy, thereby covering
all energy fields and becoming a total energy service provider with global
competitiveness.

HQ Location: South Korea
Industry: Energy
Website: www.gscaltex.com

CTC Media
About: Our company is one of the largest commercial television broadcasters
in Russia that airs targeted entertainment programming. We operate
two networks, the CTC Network and the Domashny Network, which reach
approximately 100 million and 57 million people in Russia, respectively.
Although still a young business, we are recognized as a market innovator and
we have established our reputation as one of Russia’s leading independent
TV networks.

HQ Location: Russia
Industry: Media/Entertainment
Website: www.ctcmedia.ru

GS Caltex Corporation
About: Over the past 40 years, GS Caltex, which aims to be a total energy
service leader, has been pushing to not only perform in the petroleum and
petrochemical businesses, but also to diversify its energy business, thus
leading the energy industry. Furthermore, GS Caltex has expanded its business
areas into city gas, LNG, electric power, exploration & production,
convenience retail, e-business, New and Renewable Energy, thereby covering
all energy fields and becoming a total energy service provider with global
competitiveness.

HQ Location: South Korea
Industry: Energy
Website: www.gscaltex.com
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David Brown, CEO

Sant Singh Chatwal, Chairman and CEO

Jena Gardner, President

Hampshire Hotels & Resorts, LLC
“We are honored to join GBC, which is harnessing the power of the global
travel and tourism industry to conquer AIDS, TB and malaria. With
properties across the world, we have the unique ability to leverage our global
resources in areas with high infection rates and to promote prevention and
awareness of these diseases among our clients.”

HQ Location: United States
Industry: Hotel/Travel/Tourism
Website: www.hampshirehotels.com

Impala Platinum
“The Implats Group has been extensively involved in the fight against
HIV/AIDS since the early 1990s. We have had successes and some failures
along the way which we have been able to share across our group and with
our partners in the communities, regions and industries in which we operate.
With the formation of the new Impala Bafokeng Trust, it is now possible to
share, learn and partner on a much wider platform. GBC plays this role
globally and we are now pleased to be affiliated to the organisation.”

HQ Location: South Africa
Industry: Metals and Mining
Website: www.implats.co.za

Industrial Union of Donbass Corporation
“The Industrial Union of Donbass Corporation is proud and delighted to join
GBC in the consistent struggle against the plagues of the 21st century. Our
involvement is based on a strong effort to increase awareness of the problem
particularly in Eastern Europe and attract more and more people worldwide
to its solution. ISD recognizes GBC’s achievements and is ready to provide
support to fight against HIV/AIDS, TB and malaria.”

HQ Location: Ukraine
Industry: Metals and Mining
Website: www.isd.com.ua

JG Black Book of Travel
“Travel has changed my life in so many positive ways and it is my great joy to
have JG Black Book of Travel join the Global Business Coalition in making
important strides in the fight against HIV/AIDS, TB, and malaria. Employing
more individuals than any other industry worldwide and reaching millions
more as travelers, the travel industry has a unique opportunity to effect
change. JGBB and its members look forward to lending our voice and efforts
to this vital cause.”

HQ Location: United States
Industry: Hotel/Travel/Tourism
Website: www.blackbook.travel

Sergey Taruta, Chairman of the Board of Directors

H A M P S H I R E
HOTELS & RESORTS, LLC
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Nurlan Kapparov,
Chairman of the Board of DirectorsCEO NAME HERE

Lancaster Group
“Lancaster Group is the first Kazakhstan company to become a member of the
Global Business Coalition. As a socially responsible business we are proud to
take the initiative in joining GBC to address the issues of HIV/AIDS in the
country. Working in close collaboration with the Government and local NGOs
will help us respond effectively to the growing threat of the epidemic.”

HQ Location: Kazakhstan
Industry: Financial Services
Website: www.lancasterholding.com

Magna International Inc.
“Magna International Inc. is committed to supporting the basic fabric of
society through a number of programs, volunteer work and charitable
activities. As a member of GBC we welcome the opportunity to work with
like-minded organizations to eradicate and treat HIV/AIDS, TB and malaria.
These are serious and devastating diseases that require serious and
committed action. Together, we can and will find solutions to these and
emerging issues that prevent millions of people from living up to their full
potential.”

HQ Location: Canada
Industry: Automotive
Website: www.magna.com

Mota-Engil, SGPS, SA
“Deriving from Mota-Engil’s sustainability and corporate responsibility
strategy we consider of the utmost importance the management of our
human capital and our involvement with the communities around the world.
The fight against HIV/AIDS, TB and Malaria is a shared responsibility in
which companies should play an important and decisive role, mainly in
those countries most seriously affected by these diseases. We believe GBC can
enable us to constantly improve our performance in this subject and help us
fulfill our commitment.”

HQ Location: Portugal
Industry: Construction and Machinery
Website: www.mota-engil.pt

News Corporation
“There is an incredible opportunity before us to eliminate human death and
suffering due to the hideous disease of malaria. Partnering with the Global
Business Coalition will enable us to meet that goal. I know collectively the
private sector can make this happen with the right capital investments. I
applaud the work being done by the Global Business Coalition and urge
other private sector companies to get involved.”

HQ Location: United States
Industry: Media/Entertainment
Website: www.newscorp.com

Belinda Stronach, Executive Vice-Chairman

António Mota, Chairman of the Board

Peter Chernin, Chairman and CEO
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Stephen Jennings, CEO, Renaissance Group

Duncan L. Niederauer, CEO

NYSE Euronext, Inc.
“In many of the most needy and underdeveloped corners of the world, GBC’s
growing community is working together to produce effective action and
tangible results towards making people’s lives better today and for
generations to come. I take great pride in becoming a strategic partner with
the Global Business Coalition to advance its critically important mission, and
we encourage other corporations to join us.”

HQ Location: United States
Industry: Financial Services
Website: www.nyse.com/nyseeuronext

Renaissance Capital
“Renaissance Capital is very proud to be supporting the Global Business
Coalition on HIV/AIDS, Tuberculosis and Malaria, and the good work it does
to prevent and combat the spread of the diseases. It is organizations like GBC
that allow continued awareness and research around the issues of HIV/AIDS,
tuberculosis and malaria around the world, in many of the regions in which
Renaissance Capital has an operational presence.”

HQ Location: Russia
Industry: Financial Services
Website: www.rencap.com

The Ritz-Carlton Hotel Company, LLC
About: The Ritz-Carlton Hotel is a place where the genuine care and comfort
of our guests is our highest mission. We pledge to provide the finest personal
service and facilities for our guests who will always enjoy a warm, relaxed, yet
refined ambience. The Ritz-Carlton experience enlivens the senses, instills
well-being, and fulfills even the unexpressed wishes and needs of our guests.
At The Ritz-Carlton Hotel Company, L.L.C., “We are Ladies and Gentlemen
serving Ladies and Gentlemen.”

HQ Location: United States
Industry: Hotel/Travel/Tourism
Website: www.ritzcarlton.com

Royal Bafokeng Holdings
“The Royal Bafokeng Nation (RBN) seeks to cooperate with key stakeholders in the
public and private sectors to render effective healthcare services to the people living on
its land. The prevalence of HIV/AIDS and the resultant increased TB infections
amongst the broader community dictates that these diseases should be treated as
priority health care issues. The magnitude of the problem makes it a challenge to
devise effective interventions. The partnership with GBC will give the RBN exposure to
global best practices and an opportunity to learn from other corporations with similar
aspirations as us.”

HQ Location: South Africa
Industry: Metals and Mining
Website: www.bafokengholdings.com

Niall Carroll, CEO
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Thanda Private Game Reserve
About: Thanda, meaning ‘love’ in Zulu, is an expression of the magical union
of the power of Zulu culture, wildlife, romance and exclusivity. Thanda
Private Game Reserve is South Africa’s top award winning safari destination
and is situated in northern Zululand, in close proximity to the Indian Ocean.

HQ Location: South Africa
Industry: Hotel/Travel/Tourism
Website: www.thanda.com

Sabanci Holding
About: Vision—Creating sustainable advantage through differentiation.
Misson—Managing a competitive strategic portfolio with sustainable growth
potential to create value for all of our stakeholders.

HQ Location: Turkey
Industry: Multi-business Firm
Website: www.sabanci.com

Syngenta Crop Protection
About: Syngenta is a world-leading agribusiness. We are committed to
sustainable agriculture—farming with future generations in mind. We
contribute to that in many ways, for example by raising productivity through
innovative research and new technology. Our company provides two main
types of products: seeds and crop protection. These help growers worldwide
raise the quantity and quality of their crops.

HQ Location: United States
Industry: Agriculture
Website: www.syngentacropprotection-us.com

78

Oleg Popov, CEO

System Capital Management
“System Capital Management is committed to supporting the development of
Ukrainian society through its actions as a responsible business. One of the
great concerns for Ukraine is both the high levels of TB, particularly in the
east of the country where we are based, and the rise in the level of HIV/AIDS.
As a business we wanted to play our part in fighting these twin threats and
membership of GBC helps achieve this goal.”

HQ Location: Ukraine
Industry: Financial Services
Website: www.scm.com.ua
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Roger Agnelli, President

TKN-BP
About: TNK-BP is a leading Russian oil company and is among the top ten
privately-owned oil companies in the world in terms of crude oil production.
TNK-BP operates a retail network of approximately 1,600 filling stations
Russia and Ukraine working under the BP and TNK brands. The company
is one of the key suppliers to the Moscow retail market and is a market leader
in Ukraine.

HQ Location: Russia
Industry: Energy
Website: www.tnk-bp.com

UPS
About: UPS is a global company with one of the most recognized and
admired brands in the world. We have become the world’s largest package
delivery company and a leading global provider of specialized transportation
and logistics services.

HQ Location: United States
Industry: Transportation Services
Website: www.ups.com

Vale
“For us, at Vale, the most important asset is our employees. This agreement
with GBC comes to reinforce our value of Prioritizing Life. For Vale, the lives,
safety and health of our employees, customers and communities always
comes first. We also have a mission to all countries where we operate, to
improve the population’s standard of living and to ensure that our presence
makes a positive contribution towards sustainable development.”

HQ Location: Brazil
Industry: Metals and Mining
Website: www.vale.com.br
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Volkswagen AG
About: The Volkswagen Group with its headquarters in Wolfsburg is one of
the world’s leading automobile manufacturers and the largest carmaker in
Europe. In 2007, the Group increased the number of vehicles delivered to
customers to 6.189 million (2006: 5.734 million), corresponding to a 9.8
percent share of the world passenger car market.

HQ Location: Germany
Industry: Automotive
Website: www.volkswagen.de



80

N
EW

M
EM

B
ER

G
U

ID
E

Matthew J. Wright, President and CEO

Russell Reynolds Associates
“At the core of our business, we partner with our clients to help articulate and
solve their strategic leadership challenges. In this same spirit, we urge our
consultants to be active in the world around them and, above all, not to lead
a ‘little life.’ We are privileged to partner with GBC, an organization which
shares our values, to help generate momentum and solutions to fight one of
the largest global crises of our time.”

HQ Location: United States
Industry: Consulting
Website: www.russellreynolds.com

We thank Russell Reynolds Associates, a new member of the Coalition, for
making this special issue of Business Action possible. Their financial support
has been generous, and we are delighted that this issue, focused on great
leadership and partnerships, is supported by a member company that
specializes in fostering great leadership across sectors.

Producing Business Action is a critical way in which the Coalition shares
member experiences and accomplishments, advances important ideas, and
raises awareness in the business world and beyond about the need and
opportunity for private sector action.

Coalition staff have always been committed to producing a high-quality
magazine that provides real value. We could not do it without the help of our
members.

We extend our warmest thanks to Russell Reynolds Associates, this issue’s
sole sponsor.

John Tedstrom Richard Holbrooke
Executive Director President and CEO





Empowering women is at the heart of fighting AIDS in Kenya. KENWA is a Kenyan organization formed by 
HIV-positive women to provide education and care for women living with HIV/AIDS. This KENWA Centre in 
Nairobi was made possible by donor funding. Getty Images is a partner with the Global Business Coalition 
for ongoing HIV/AIDS projects. 73166441, Brent Stirton/Getty Images for GBC




